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ZHENG XIANG, Ph.D. 

 
The Howard Feiertag Department of Hospitality and Tourism Management 

Pamplin College of Business 

353 Wallace Hall, Virginia Tech 

Phone: 540-231-3262 

Email: philxz@vt.edu 

Google Scholar: https://scholar.google.com/citations?user=2cIejDwAAAAJ 

 

HIGHLIGHTS 

 

Research 

 

A total of 40+ journal articles, one co-authored textbook, two co-edited books, two co-edited proceedings, 

four journal special issues (co-editor), 30+ conference papers, 60+ conference presentations and invited 

talks, 14 book chapters, three journal prefaces, and three book reviews.  

 

Selected Honors and Awards 

 

• Best Research Paper of the Year Award at the ICHRIE Conference in New Orleans, LA in July 

2019. 

• 2017-2018 Certificate of Teaching Award for the department by Pamplin College of Business. 

• Best Paper Award (1st Place) at ENTER 2017 eTourism Conference in Rome, Italy. 

• Best Paper of the Year Award (2016) in Electronic Markets. 

• Pamplin College of Business’ Junior Faculty Research Excellence Award of 2015. 

• “Emerging Scholar of Distinction” award by International Academy for the Study of Tourism. 

• W. Bradford Wiley Memorial Best Research Paper of the Year Award at the ICHRIE Conference 

in Orlando, FL in July 2015. 

• Best Paper Award (2nd Place) at the IFITT ENTER 2012 Conference in Helsingborg, Sweden. 

• Paper entitled “Representation of the Online Tourism Domain in Search Engines” was awarded 

the Charles R. Goeldner Article of Excellence Award in Journal of Travel Research in 2008. 

 

Professional Services and Engagement 

 

• Editor-in-Chief, Journal of Information Technology and Tourism. 

• Guest editor for Electronic Markets, Journal of Travel & Tourism Marketing, and Journal of 

Destination Marketing & Management. 

• Editorial Board member of Journal of Travel Research, Journal of Hospitality and Tourism 

Research, Journal of Business Research and several other international journals. 

• Board Member, the International Federation for IT and Travel & Tourism (IFITT) (2013-2017). 

• Invited as keynote and panelist at research forums and universities in the US, Hong Kong, South 

Korea, Spain, and mainland China. 
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EDUCATION 

 

Year Degree Major Institution 

2008 

(Thesis defense 

completed in 

08/2007; diploma 

awarded in 

01/2008) 

Ph.D. 

 

Business Administration (with 

concentration on tourism management) 

Dissertation title: “Assessing the Online 

Tourism Domain from an Information 

Search Perspective” (Advisor: Prof. Daniel 

R. Fesenmaier) 

 

Temple University 

(Fox School of 

Business) 

2004 M.S. Leisure Studies University of Illinois 

at Urbana-Champaign 

1988 B.A. English Xi’An Jiaotong 

University (China) 

 

 

PROFESSIONAL EXPERIENCES 

 

Beginning Date 

– Ending Date 

Position Organization Location 

08/16-present Associate 

Professor 

Hospitality & Tourism Management, 

the Pamplin College of Business, 

Virginia Tech 

Blacksburg, 

VA 

08/13-08/16 Assistant 

Professor 

Hospitality & Tourism Management, 

the Pamplin College of Business, 

Virginia Tech 

Blacksburg, 

VA 

08/07-05/13 Assistant 

Professor 

(tenure and 

promotion 

approved) 

College of Merchandising, Hospitality 

& Tourism, University of North Texas 

Denton, TX 

01//04-05/07 Instructor/ 

Research 

Assistant 

National Laboratory for Tourism & 

eCommerce/School of Tourism and 

Hospitality Management, Temple 

University 

Philadelphia, 

PA 

08/00-12/03 Research 

Assistant 

Department of Leisure Studies, 

University of Illinois at Urbana-

Champaign 

Champaign, 

IL 

10/93-08/00 Department 

Director 

Yibin Municipal Tourism Bureau, 

China 

Yibin, China 

09/92-10/93 Marketing 

Consultant 

Sichuan Shudu Light Industry 

Import/Export Corporation, China 

Chengdu, 

China 

09/88-09/92 Translator Chengdu Measuring and Cutting Tools 

Plant 

Chengdu, 

China 

 

 

 

 

HONORS AND AWARDS 
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• Paper entitled “the Impact of Booking Window Shifts on Hotel Revenue Management 

Forecasting” received Best Research Paper of the Year Award at the ICHRIE Conference in New 

Orleans, LA in July 2019. 

 

• Virginia Tech Pamplin College of Business 2017-2018 Departmental Recipient of Pamplin 

Certificate of Teaching Excellence. 

 

• Paper entitled “Smart Tourism: Foundations and Developments” received Best Paper of the Year 

Award (2016) in Electronic Markets. 

 

• Recipient of the Best Paper Award (1st Place) at ENTER 2017 eTourism Conference in Rome, 

Italy. 

 

• Recipient of the Pamplin College of Business’ Junior Faculty Research Excellence Award of 

2015. 

 

• Paper entitled “What can big data and text analytics tell us about hotel guest experience and 

satisfaction?” published in the International Journal of Hospitality Management won the W. 

Bradford Wiley Memorial Best Research Paper of the Year Award at the ICHRIE Conference in 

Orlando, FL in July 2015.  

 

• “Emerging Scholar of Distinction” Award by the International Academy for the Study of Tourism 

(received at the Biennial Conference of the International Academy for the Study of Tourism in 

Rhodes, Greece in May 2015). 

 

• Nominated by Department of Hospitality and Tourism Management for the Pamplin College of 

Business Award for International Outreach (2014). 

 

• Received $700 International Supplemental Travel Grant from Vice Provost Office for Research at 

Virginia Tech (2014; 2015; 2016). 

 

• Received $1,000 International Supplemental Travel Grant from Vice Provost Office for Research 

at Virginia Tech (2013). 

 

• Nominated by the College of Merchandising, Hospitality & Tourism for two consecutive years 

(2012-2013) for the Early Career Award for Research and Creativity by the Office of Research 

and Economic Development of the University of North Texas. 

 

• Paper entitled “The New Landscape of Travel: A Comprehensive Analysis of Smartphone Apps”, 

co-authored with Dan Wang, won Second Place of the Best Paper Award at the IFITT ENTER 

2012 Conference in Helsingborg, Sweden. 

 

• Paper entitled “A Framework of Search Engine Use for Travel Planning” published in the Journal 

of Travel Research in 2011 won Third Place of the Journal Paper of the Year Award by the 

International Federation for IT and Travel & Tourism (IFITT). 

 

• Recognized by the Office of the Provost and Vice Provost for Academic Affairs in the “Thank a 

Teacher” program in 2011. 

 

• Paper entitled “An Analysis of Search Engine Use for Travel Planning” was awarded the Best 

Paper Award at The 17th International Conference on Information Technology and Travel & 
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Tourism (ENTER) 2010, Lugano, Switzerland. 

 

• Paper entitled “Representation of the Online Tourism Domain in Search Engines” was awarded 

the Charles R. Goeldner Article of Excellence Award in Journal of Travel Research in 2008. 

 

• Paper entitled “Travel Queries on Cities in the United States: Implications for Search Engine 

Marketing in Tourism” was shortlisted (top three) for the Best Paper Award at the 16th 

International Conference on Information Technology and Travel & Tourism (ENTER) 2009, 

Amsterdam, Netherland. 

 

• “Harry A. Cochran Research Center Award for Excellence in Research by a Doctoral Student for 

2006”, the Fox School of Business, Temple University. 

 

• Paper entitled “Designing a Performance Measurement System for Tourism Organizations: The 

Case of Smart-Elkhart” was nominated for the Best Paper Award at The 12th Annual Graduate 

Education and Graduate Student Research Conference in Hospitality and Tourism, Houston, TX. 

 

• Paper entitled “Performance Measurement at Destination Marketing Organization” (co-authored 

with Tanvi Kothari and Dr. Fesenmaier) was nominated for the Best Paper Award at The 11th 

Annual Graduate Education and Graduate Student Research Conference in Hospitality and 

Tourism, Seattle, WA. 

 

• Paper entitled “Assessing the Initial Step of Online Persuasion Process: META Tags on Tourism 

Websites” (co-authored with Dr. Fesenmaier) was voted the top three best papers at the 

International Federation of IT and Travel and Tourism (IFITT)’s Annual Conference of 

Information Technology and Tourism (ENTER’05), Innsbruck, Austria. 

 

• The Fox School Graduate Student Conference Travel Grant 2006 ($500). 

 

• The Fox School Graduate Student Conference Travel Grant 2005 ($500). 

 

• The Fox School Graduate Student Conference Travel Grant 2004 ($500). 

 

 

PUBLICATIONS  

 

Journal Articles 

 

1. Gretzel, U., Zarezadeh, Z., Li, Y., & Xiang, Z.. The evolution of travel information search 

research: A perspective article. Tourism Review. Accepted on August 30, 2019. 

2. Xiang, Z., Shin, S., & Li, N.. Online Tourism-Related Text: A Perspective Article. Tourism 

Review. Accepted on August 14, 2019. 

3. Shin, S., Chung, N., Xiang, Z., & Koo, C. (2019). Assessing Impact of Textual Content 

Concreteness on Helpfulness in Online Travel Reviews. Journal of Travel Research, 58(4), 579-

593. Accepted (January 2018). 

4. Ma, Y., Xiang, Z., Du, Q., & Fan, W. (2018). Effects of User-Provided Photos on Hotel Review 

Helpfulness: An Analytical Approach with Deep Leaning. International Journal of Hospitality 

Management, 71:120-131. 
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5. Xiang, Z., Du, Q., Ma, Y., & Fan, W. (2018). Assessing reliability of social media data: Lessons 

from mining online hotel reviews. Journal of Information Technology & Tourism, 18(1):43-59. 

6. Xiang, Z. (2018). From digitization to age of acceleration: on information technology and 

tourism. Tourism Management Perspectives, 25:147-150. 

7. Xiang, Z., & Ding, Y. (2017). A commentary on data quality issues in social media analytics in 

tourism (In Chinese: 去芜存菁：小议社交媒体分析学中的数据质量问题). Tourism Tribune, 

32(10): 6-8. 

8. Li, N., Xie, Z., Zhang, G., Hao, Z., & Xiang, Z. (2017). Topic classification of tourist online 

reviews based on LDA: the case of the Forbidden City, Beijing. Technology Intelligence 

Engineering, 3(3): 55-63.  

9. Xiang, Z., Du, Q., Ma, Y., & Fan, W. (2017). A comparative analysis of major online review 

platforms: Implications for social media analytics in hospitality and tourism. Tourism 

Management, 58: 51-65. 

10. Krawczyk, M. & Xiang, Z. (2016). Perceptual mapping of hotel brands using online reviews: a 

text analytics approach. Journal of Information Technology and Tourism (Special Issue on 

Business Intelligence), 16(1): 23-43.  

11. Wang, D., Xiang, Z., & Fesenmaier, D. R. (2016). Smartphone Use in Everyday Life and Travel. 

Journal of Travel Research, 55(1): 52-63. 

12. Wang, D., Xiang, Z., Law, R., & Tang, P. K. (2016). Assessing Hotel-Related Smartphone Apps 

Using Online Reviews. Journal of Hospitality Marketing & Management, 25(3), 291-313. 

13. Lamsfus, C., Wang, D., Alzua-Sorzabal, A., & Xiang, Z. (2015). Going mobile: defining context 

for the on-the-go travelers. Journal of Travel Research, 54(6): 691-701.  

14. Xiang, Z., Li, Y., & Fesenmaier, D. R. (2015). Searching for the future: the emergence of smart 

tourism (in Chinese: 搜寻未来：智慧旅游的出现). Tourism Tribune, 30(12): 8-12. (No. 1 

tourism journal and among top social science journals in China).  

15. Gretzel, U., Sigala, M., Xiang, Z., & Koo, C. (2015). Smart Tourism: Foundations and 

Developments. Electronic Markets: The International Journal on Networked Business. 25:179-

188. (Received Best Paper of the Year Award) 

16. Xiang, Z., Wang, D., O’Leary, J. T., & Fesenmaier, D. R. (2015). Adapting to the Internet: 

Trends in Travelers’ Use of the Web for Trip Planning. Journal of Travel Research, 54(4): 511-

527.  

17. Kim, H., Xiang, Z., & Fesenmaier, D. R. (2015). Travelers’ Use of the Internet for Trip Planning: 

A Generational Analysis. Journal of Travel and Tourism Marketing, 32: 276-289. 

18. Xiang, Z., Magnini, V., & Fesenmaier, D. R. (2015). Information technology and consumer 

behavior in travel and tourism: Insights from travel planning using the internet. Journal of 

Retailing and Consumer Services, 22: 244-249. 

19. Xiang, Z., Schwartz, Z., Gerdes, J., & Uysal, M. (2015). What can big data and text analytics tell 

us about hotel guest experience and satisfaction? International Journal of Hospitality 
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Management, 44: 120-130. (Received the W. Bradford Wiley Memorial Best Research Paper of 

the Year Award at the ICHRIE Conference in Orlando, FL in July 2015).  

20. Wang, D., Xiang, Z., & Fesenmaier, D. R. (2014). Adapting to the mobile world: A framework 

of smartphone use in travel. Annals of Tourism Research, 48: 11-25. 

21. Park, H., Xiang, Z., Josiam, B., & Kim, H. (2014). Personal Profile Information as Cues of 

Credibility in Travel Reviews. Anatolia: An International Journal of Tourism and Hospitality 

Research. 25(1): 13-23.  

22. Xiang, Z., & Law, R. (2013). Online Competitive Information Space for Hotels: An Information 

Search Perspective. Journal of Hospitality Marketing & Management, 22(4): 530-546.    

23. Koo, W., Knight, D.K., Yang, K., & Xiang, Z. (2012). Generation Y Consumers’ Value 

Perceptions toward Apparel Mobile Advertising: Functions of Modality and Culture. 

International Journal of Marketing Studies, 4(2): 56-66.    

24. Fesenmiaer, D.R., Xiang, Z., Pan, B., & Law, R. (2011). A Framework of Search Engine Use for 

Travel Planning. Journal of Travel Research, 50(6): 587-601.   (Third Place of the Journal Paper 

of the Year Award by the International Federation for IT and Travel & Tourism (IFITT)).  

25. Pan, B., Xiang, Z., Fesenmaier, D.R., & Law, R. (2011). The Dynamics of Search Engine 

Marketing for Tourist Destinations. Journal of Travel Research, 47(4): 440-453.   

26. Xiang, Z. & Pan, B. (2011). Travel Queries on Cities in the United States: Implications for 

Search Engine Marketing in Tourist Destinations. Tourism Management. 32(1): 88-97.   

27. Xiang, Z. (2010). Modeling the Persuasive Effect of Search Engine Results. Journal of 

Information Technology & Tourism. 12(3): 233-248.  

28. Zach, F., Gretzel, U., & Xiang, Z. (2010). Innovation in Web Marketing by American 

Convention and Visitors Bureaus. Journal of Information Technology & Tourism. 12(1): 47-63.  

29. Xiang, Z., Pan, B., Law, R., & Fesenmaier, D. R. (2010). Assessing the Visibility of Destination 

Marketing Organizations in Google: A Case Study of Convention and Visitors Bureau Websites 

in the United States. Journal of Travel and Tourism Marketing. 27(7): 694-707.  

30. Xiang, Z. & Gretzel, U. (2010). Role of Social Media in Online Travel Information Search. 

Tourism Management, 31(2): 179-188. (No. 2 among a list of the 50 Social Sciences articles 

written by US-based authors most frequently downloaded from ScienceDirect since January 

2005. See http://about.elsevier.com/top50/us/socialsciences.html; most cited article in Tourism 

Management since 2010) 

31. Kim, H. & Xiang, Z. (2009). Language Representation in Search Engines of U.S. State Tourism 

Websites. Journal of Information Technology & Tourism, 11(2): 169-175.  

32. Hwang, Y.-H., Xiang, Z., Gretzel, U., & Fesenmaier, D.R. (2009). Assessing Structure in Travel 

Queries. Anatolia: An International Journal of Tourism and Hospitality Research, 20(1): 223-

235.  

33. Xiang, Z., Gretzel, U., & Fesenmaier, D.R. (2009). Semantic Representation of Tourism on the 

Internet. Journal of Travel Research. 47(4), 440-453.  
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34. Xiang, Z., Wöber, K., & Fesenmaier, D.R. (2008).  Representation of the Online Tourism 

Domain in Search Engines. Journal of Travel Research, 47(2), 137-150.  (2008 Charles R. 

Goeldner Article of Excellence Award) 

35. Kothari, T., Xiang, Z., & Fesenmaier (2008). The Impact of a Marketing Information System: A 

Case Study of SMART-Baltimore. Journal of Information technology & Tourism. 10: 59-74.  

36. Xiang, Z., Kim, S., Hu, C., & Fesenmaier, D.R. (2007). Language Representation of Restaurants: 

Implications for Developing Online Recommender Systems. International Journal of Hospitality 

Management. 26: 1005-1018.  

37. Xiang, Z., Kothari, T., Hu, C., & Fesenmaier, D. R. (2007). Benchmarking as a Strategic Tool for 

Destination Marketing Organizations: A Proposed Framework. Journal of Travel and Tourism 

Marketing, 22(1):81-93.  

38. Wang, Y. & Xiang, Z. (2007). Towards a Theoretical Framework of Collaborative Destination 

Marketing. Journal of Travel Research. 46: 75-85.  

39. Xiang, Z. & Formica, S. (2007). Mapping Environmental Change and Tourism: A Study on the 

Incentive Travel Industry. Tourism Management, 28(5): 1193-1202.  

40. Xiang, Z. & Fesenmaier, D.R. (2006). Assessing the Initial Step in the Persuasion Process: Meta 

Tags on Destination Marketing Websites. Journal of Information Technology & Tourism, 8(2): 

91-104.  

41. Xiang, Z. & Fesenmaier, D.R. (2005). Interface Metaphors: An Analysis of Two Search Engine 

Interfaces for Trip Planning. Journal of Information Technology & Tourism, 7(2): 103-117.  

Authored Books 

 

1. Benckendorff, P., Xiang, Z., & P. Sheldon (2019). Tourism Information Technology (3rd 

Edition).  CABI. ISBN-13: 978-1786393432 

 

Edited Books/Proceedings 

 

1. Xiang, Z. & Fesenmaier, D. R. (Editors) (2016). Analytics in Smart Tourism Design. A “Tourism 

on the Verge” book series. Springer. ISBN: 978-3-319-42262-4. 

2. Fesenmaier, D. R. & Xiang, Z. (Editors) (2016). Design Science in Tourism: Foundations of 

Destination Management. A “Tourism on the Verge” book series. Springer. ISBN: 978-3-319-

42771-3. 

3. Xiang, Z. & Tussyadiah, I. (Editors) (2014). Information and Communication Technologies in 

Tourism - Proceedings of the International ENTER 2014 Conference in Dublin, Ireland, Vienna-

New York: Springer. ISBN 978-3-319-03972-5.  

4. Cantoni, L. & Xiang, Z. (Editors) (2013). Information and Communication Technologies in 

Tourism - Proceedings of the International ENTER 2013 Conference in Innsbruck, Austria, 

Vienna-New York: Springer. ISBN 978-3-642-36308-5. 

Conference Papers 

 



8 | P a g e  

 

1. Shin, S., & Xiang, Z. (2020). Social media-induced tourism: a conceptual framework. Presented 

at the ENTER 2020 eTourism Conference, January 9-10, 2020, Guildford, UK. 

2. Zach, F., Xiang, Z., & Baggio, R. (2020). Analysing Linkage between ICT and US State Tourism 

Websites. Presented at the ENTER 2020 eTourism Conference, January 9-10, 2020, Guildford, 

UK. 

3. Shin, S., Du, Q., & Xiang, Z. (2019). What's vs. How's in Online Hotel Reviews: Comparing 

Information Value of Content and Writing Style with Machine Learning. In J. Pesonen & J. 

Neidhardt (Eds.) Information and Communication Technologies in Tourism 2019 (pp. 321-332). 

Springer. 

4. Bahja J., Ding Y., & Xiang Z. (2018). Progress in social media analytics research in hospitality 

and tourism: A methodological perspective. The 23rd Annual Graduate Education & Graduate 

Research Conference in Hospitality and Tourism. Fort Worth, Texas. 

5. An, Q., Ma, Y., Du, Q., Xiang, Z., & Fan, W. (2018). Characteristics of User-Generated Photos 

in Online Hotel Reviews. In Proceedings of the 23rd Annual Graduate Education and Graduate 

Student Research Conference in Hospitality and Tourism, Fort Worth, TX. 

6. Xiang, Z., Du, Q., Ma, Y., & Fan, W. (2017). Assessing Reliability of Social Media Data: 

Lessons from Mining TripAdvisor Hotel Reviews. In R. Schegg & B. Stangl (Eds.) Information 

and Communication Technologies in Tourism 2017 (pp. 625-638). Springer. Conference Best 

Paper Award (First Place). 

7. Wang, C., Xiang, Z., & Song, H. (2017). A Preliminary Analysis of Relationships between 

Traveller Characteristics and Hotel Review Ratings. In R. Schegg & B. Stangl (Eds.) Information 

and Communication Technologies in Tourism 2017 (pp. 571-580). Springer. 

8. Xiang, Z., Du, Q., Ma, Y., & Fan, W. (2016). A comparative analysis of major online review 

platforms in hospitality and Tourism. In M. Fuchs, M. Lexhagen and W. Hoepken (Eds) 

Proceedings of the IFITT Workshop on Big Data and Business Intelligence in Travel & Tourism, 

(81-84), April 11-12, 2016, Östersund, Sweden. 

9. Xiang, Z., & Krawczyk, M. (2016). What does hotel location mean for the online consumer? 

Text analytics using online reviews. In Inversini, A. & Schegg, R. (Eds.) Information and 

Communication Technologies in Tourism ENTER 2016 - Proceedings of the International 

Conference in Bilbao, Spain, February 2-5, 2016 (pp. 383-395). Vienna-New York: Springer.  

10. Xiang, Z., Schwartz, Z., & Uysal, M. (2015). What types of hotels make their guests (un)happy? 

Text analytics of shared experiences in online customer reviews.  In I. Tussyadiah & Inversini, A. 

(Eds.) Information and Communication Technologies in Tourism ENTER 2015 - Proceedings of 

the International Conference in Lugano, Switzerland, February 3-6, 2015 (pp. 33-45). Vienna-

New York: Springer.  

11. Xiang, Z., Wang, D., & Fesenmaier, D. R. (2014). Adaptive Strategies to Technological Change: 

Understanding Travellers Using the Internet for Trip Planning. In Information and 

Communication Technologies in Tourism ENTER 2014 - Proceedings of the International 

Conference (pp. 411-423) in Dublin, Ireland, Vienna-New York: Springer. 

12. Park, H., Xiang, Z., Josiam, B., & Kim, H. (2013). Personal Identity Information as Cues of 

Credibility in Travel Reviews. In Information and Communication Technologies in Tourism 

ENTER 2013 - Proceedings of the International Conference (pp. 230-241) in Innsbruck, Austria, 
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Vienna-New York: Springer.  

13. Lamsfus, C., Xiang, Z., Alzua-Sorzabal, A., & Martin, D. (2013). Conceptualizing Context in an 

Intelligent Mobile Environment in Travel and Tourism. In Information and Communication 

Technologies in Tourism ENTER 2013 - Proceedings of the International Conference (pp. 1-11) 

in Innsbruck, Austria, Vienna-New York: Springer.  

14. Koo, W., Knight, D., Yang, K., & Xiang, Z. (2011). Generation Y Consumers’ Attitude toward 

Mobile Advertising: Impacts of Modality and Culture. Proceedings of the ACRA 2011 

Conference in Boston, March 3-5.  

15. Xiang, Z. (2011). Dynamic Social Media in Online Travel Information Search: A Preliminary 

Analysis. In Information and Communication Technologies in Tourism ENTER 2011 - 

Proceedings of the International Conference in Innsbruck, Austria, Vienna-New York: Springer.  

16. Velez, J. & Xiang, Z. (2011). Impact of Women’s Query Formulation on Searching Satisfaction: 

Implications for Online Marketing in Hospitality and Tourism. In Proceedings of the 16th Annual 

Graduate Education and Graduate Student Research Conference in Hospitality and Tourism, 

Houston, TX.  

17. Xiang, Z. (2010). Assessing the Competitive Information Space of Hotels through Google. In 

Proceedings of the International Society of Travel and Tourism Educators Annual Conference. 

Long Beach, CA.  

18. Pan, B., Xiang, Z., Tierney, H., Fesenmaier, D.R., & Law, R. (2010). Assessing the Dynamics of 

Search Results in Google. In Information and Communication Technologies in Tourism ENTER 

2010 - Proceedings of the International Conference in Lugano, Switzerland, Vienna-New York: 

Springer.  

19. Fesenmaier, D.R., Xiang, Z., Pan, B., & Law, R. (2010). An Analysis of Search Engine Use for 

Travel Planning. In Information and Communication Technologies in Tourism ENTER 2010 - 

Proceedings of the International Conference in Lugano, Switzerland, Vienna-New York: 

Springer.  

20. Xiang, Z. & Pan, B. (2009). Travel Queries on Cities in the United States: Implications for 

Search Engine Marketing in Tourism. In Information and Communication Technologies in 

Tourism ENTER 2009 - Proceedings of the International Conference in Amsterdam, Netherland, 

Vienna-New York: Springer.  

21. Anuar, F., Xiang, Z. and U. Gretzel (2009). Effectiveness of eBrochures: An Analysis of Use 

Patterns. In W. Höpken, U. Gretzel & R. Law (Eds.), Information and Communication 

Technologies in Tourism 2009, pp. 333-342. Vienna, Austria: Springer Verlag.  

22. Xiang, Z. & Fesenmaier, D.R. (2008). Identifying the Online Tourism Domain: Implications for 

Search Engine Development for Tourism. In Information and Communication Technologies in 

Tourism ENTER 2008 - Proceedings of the International Conference in Innsbruck, Austria, 

Vienna-New York: Springer. Scheduled to be published in January, 2008.  

23. Xiang, Z., Wöber, K., & Fesenmaier, D.R. (2007). Online Representation of Tourism: An 

Analysis of Search Engine Results from a Major Search Engine. In Proceedings of the Annual 

Conference of the Travel and Tourism Research Association, Las Vegas, NV.  

24. Zach, F., Xiang, Z., & Fesenmaier, D.R. (2007). An Assessment of Innovation in Web 
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Marketing: Investigating American Convention and Visitors Bureaus. In Information and 

Communication Technologies in Tourism ENTER 2007 - Proceedings of the International 

Conference in Ljubljana in Slovenia, Vienna-New York: Springer.  

25. Xiang, Z., Kothari, T., Zach, F., Alexander, T., & Fesenmaier, D.R. (2007). Designing a 

Performance Measurement System for Tourism Organizations: The Case of SMART-Elkhart. In 

Proceedings of the 12th Annual Graduate Education and Graduate Student Research Conference 

in Hospitality and Tourism, Houston, TX.  

26. Zach, F., Xiang, Z., & Fesenmaier, D.R. (2006). Innovation at Destination Marketing 

Organizations in the United States: Drivers, Resources, and Critical areas. In Proceedings of the 

Annual Conference of Travel and Tourism Research Association (TTRA), Dublin, Ireland.  

27. Hu, C., Racherla, P., Xiang, Z., & Fesenmaier, D. R. (2006). Tourism knowledge management 

(TKM): Where the academics meet the practitioners – Developing an online knowledge system 

for marketing destinations of the Olympic Games. In L. Ruhanen (Ed.), Proceedings of the 

UNWTO Ulysses Conference 2006: Governance for Excellence in Tourism Destinations (pp. 49-

55). Madrid, Spain: United Nations World Tourism Organization Education Council, and 

Education and Knowledge Management Department.   

28. Xiang, Z., Kothari, T., Hu, C., & Fesenmaier, D. R. (2006). Benchmarking in Tourism: A 

Strategic Tool for Building Learning Organizations. In D. Mount (Ed.), Proceedings of the 60th 

International CHRIE Conference, July 26-30, Crystal City, VA. Richmond, VA: International 

Council on Hotel, Restaurant & Institutional Education.  

29. Hu, C., Racherla, P., & Xiang, Z. (2006). Knowledge Management in Tourism: An Illustrative 

Case for Festival and Event Domain. In G. R. Jennings & S. Beeton (Eds.), Proceedings of the 

37th TTRA Annual Conference, June 18-21, Dublin, Ireland (pp. 391-400). Boise, ID: Travel and 

Tourism Research Association.  

30. Kelley, J.-M., Patnayakuni, R., & Xiang, Z. (2006). “OOo, Can I Have That!”: An Examination 

of Individual Adoption of OpenOffice Software. In Proceedings of the 12th Americas Conference 

on Information Systems, Acapulco, Mexico.  

31. Kothari, T., Xiang, Z., & Fesenmaier, D.R. (2006). Performance Measurement at Destination 

Marketing Organizations. In Proceedings of the 11th Annual Graduate Education and Graduate 

Student Research Conference in Hospitality and Tourism, Seattle, WA. 

32. Xiang, Z., & Fesenmaier, D.R. (2006). Tourist-SIM: A Scenario-Driven Learning System for 

Destination Marketing Organizations. In Proceedings of the 11th Annual Graduate Education and 

Graduate Student Research Conference in Hospitality and Tourism, Seattle, WA.  

33. Xiang, Z., Formica, S., & Fesenmaier, D.R. (2005). Mapping Decision Makers’ Strategic 

Knowledge: A Study of Incentive Travel Industry. In Proceedings of the Annual Conference of 

Travel and Tourism Research Association (TTRA), New Orleans, LA.  

34. Xiang, Z., Kothari, T., Formica, S., Hu, C., Roehl, W., and Fesenmaier (2005). SMART: A 

Strategic Marketing Decision Support System for DMOs. In Proceedings of the Annual 

Conference of Travel and Tourism Research Association (TTRA), New Orleans, LA.  

35. Kim, S., Xiang, Z., Hu, C., & Fesenmaier, D.R. (2005). Consumer Preference Elicitation for 

Developing Online Restaurant Recommendation System. In Proceedings of the 10th Annual 

Graduate Education and Graduate Student Research Conference in Hospitality and Tourism, 
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Myrtle Beach, SC.   

36. Xiang, Z. & Fesenmaier, D.R. (2005). Assessing the Initial Step of Online Persuasion Process: 

META Tags on Tourism Websites. In Frew, A.J. (Ed.) Information and Communication 

Technologies in Tourism ENTER 2005 - Proceedings of the International Conference in 

Innsbruck, Austria, Vienna-New York: Springer.  

37. Xiang, Z. & Fesenmaier, D.R. (2004). Evaluating Interface Metaphors for Searching the Web for 

Travel Related Information. In Proceedings of the Annual Conference of Travel and Tourism 

Research Association (TTRA), Montreal, Canada.  

38. Xiang, Z. & Fesenmaier, D.R. (2004). Interface Metaphors and Their Roles on Travel Related 

Websites. In Frew, A.J. (Ed.) Information and Communication Technologies in Tourism ENTER 

2004 - Proceedings of the International Conference in Cairo, Egypt, Vienna-New York: Springer.  

39. Xiang, Z., Gretzel, U., Wang, Y., & Fesenmaier, D. R. (2002). Designing B2B Communities for 

the Tourism Industry: A Case Study of the Illinois Tourism Network (ITN), Proceedings of the 

Annual Conference of Travel and Tourism Research Association (TTRA), Arlington, Virginia.  

 

Book Chapters 

 

1. Fesenmaier, D. R. & Xiang, Z. (2017). Introduction to tourism design and design science in 

tourism. In D. R. Fesenmaier & Xiang, Z. (Editors) Design Science in Tourism: Foundations to 

Destination Management (pp. 3-16). Springer. 

2. Xiang, Z. & Fesenmaier, D. R. (2017). Analytics in tourism design. In Z. Xiang & D. R. 

Fesenmaier (Editors) Analytics in Smart Tourism Design: Concepts and Methods (pp. 1-10). 

Springer. 

3. Xiang, Z., Schwartz, Z., & Uysal, M. (2017). Market intelligence with online hotel customer 

reviews: A social media analytics approach. In Z. Xiang & D. R. Fesenmaier (Editors) Analytics 

in Smart Tourism Design: Concepts and Methods (pp. 281-295). Springer. 

4. Xiang, Z. & Fesenmaier, D. R. (2017). Big data analytics, tourism design, and smart tourism. In 

Z. Xiang & D. R. Fesenmaier (Editors) Analytics in Smart Tourism Design: Concepts and 

Methods (299-307). Springer. 

5. Fesenmaier, D. R., Bharadwaj, N., & Xiang, Z. (2017). Destination marketing, micro marketing 

and big data: Merging theory-driven and data-driven models of market segmentation. In M. 

Uysal, Z. Schwartz, & Turk, E. (Editors) Management Science in Hospitality and Tourism; 

Theory, Practice, and Applications (63-84). Apple Academic Press. 

6. Krawczyk, M. & Xiang, Z. (2016). Big Data Analytics for the Lodging Industry: A Case Study 

of Perceptual Mapping of Hotel Brands Using Online Customer Reviews. In S. Ivanov, M. 

Ivanova, & V. Magnini (Editors) Routledge Handbook of Hotel Chain Management, 498-506. 

7. Inversini, A., Xiang, Z., & Fesenmaier, D. R. (2015). New Media in Travel and Tourism 

Communication:  Toward a New Paradigm. In L. Cantoni & Danowski, J. A. (Eds.) Handbooks 

of Communication Science (Communication and Technology) (pp. 498-511), De Gruyter Mouton. 

ISBN: 978-3-11-027135-5.  

8. Fesenmaier, D.R. & Xiang, Z. (2014). Tourism Marketing from 1990 - 2010: Two Decades and a 
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New Paradigm. In McCabe, S. (Ed.) The Routledge Handbook of Tourism Marketing, pp. 549-

560, London and New York: Routledge.  

9. Xiang, Z., Pan, B., & Fesenmaier, D.R. (2014). Search engine marketing for tourist destinations. 

In McCabe, S. (Ed.) The Routledge Handbook of Tourism Marketing, pp. 505-519. London and 

New York: Routledge.   

10. Xiang, Z., Choe, Y., & Fesenmaier, D.R. (2014). Searching the travel network. In McCabe, S. 

(Ed.) The Routledge Handbook of Tourism Marketing, pp. 281-298. London and New York: 

Routledge.  

11. Gretzel, U., Xiang, Z., Wöber, K., & Fesenmaier, D.R. (2008). Deconstructing Destination 

Perceptions, Experiences, Stories and Internet Search: Text Analysis in Tourism Research. In 

Woodside, A. & Martin, D. (Eds.) Tourism Management: Analysis, Behavior, and Strategy (pp. 

339-357). CAB International, ISBN13: 9781845933234.  

12. Hwang, Y.-H., Gretzel, U., Xiang, Z., & Fesenmaier, D.R. (2006). Travel Decision Choice 

Models. In Fesenmaier, D.R., Werthner, H., & Wöber, K. Travel Destination Recommendation 

Systems: Behavioral Foundations and Applications (17-29). London: CAB International.  

13. Hwang, Y.-H., Gretzel, U., Xiang, Z., & Fesenmaier, D.R. (2006). Information Search for Travel 

Decisions. In Fesenmaier, D.R., Werthner, H., & Wöber, K. Travel Destination Recommendation 

Systems: Behavioral Foundations and Applications (pp. 3-16). London: CAB International.  

14. Xiang, Z. & Fesenmaier, D.R. (2006). Understanding Interface Metaphors on Travel Related 

Websites. In Fesenmaier, D.R., Werthner, H., & Wöber, K. Travel Destination Recommendation 

Systems: Behavioral Foundations and Applications (pp. 180-189). London: CAB International.  

Book Reviews 

 

1. Xiang, Z. (2015). Review of “Tourism Management, Marketing, and Development (Volume 1: 

The Importance of Networks and ICTs)”, edited by Marcello M. Mariani, Rodolfo Baggio, 

Dimitrios Buhalis, and Christian Longhi. Palgrave Macmillan <http://www.palgrave.com/>, 2014 

vii + 265 (figures, tables, bibliography, and index), $92.00 Hbk. ISBN: 9781137354310. Annals 

of Tourism Research, 52: 190-191. 

2. Xiang, Z. (2011). Review of “Tourism in China: Destination, Cultures and Communities”, edited 

by C. Ryan and H. Gu (New York, NY and London, England, Routledge, 2009, 399 pp; ISBN 

978-0415991896). Journal of Tourism History. The Journal of Tourism History, 3(3): 340-42.  

3. Xiang, Z. (2008).  Review of “e-Business: Organizational and Technical Foundations”, by M.P. 

Papazoglou and P.M.A. Ribbers (West Sussex, England: John Wiley & Sons, 2006; 722 pp.; 

ISBN 0470843764). The Journal of Information Technology and Tourism, 10(3): 260-61.  

Prefaces, introductions, catalogue statements 

 

1. Xiang, Z., Tussyadiah, I., & Buhalis, D. (2015). Special issue on smart destinations: Foundations, 

analytics, and applications. Journal of Destination Marketing & Management, 4(3): 143-144. 

 

2. Gretzel, U., Koo, C., Sigala, M., & Xiang, Z. (2015). Special issue on smart tourism: 

convergence of information technologies, experiences, and theories. Electronic Markets, 25(3), 

175-177.  
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3. Law, R. & Xiang, Z. (2013). Journal of travel & tourism marketing special issue on social media 

- preface. Journal of Travel & Tourism Marketing, 30, 1-2.  

Research Contract Reports 

 

1. Fesenmaier, D.R., Zach, F., Kothari, T., & Xiang, Z. (2006). SMART-Elkhart Visitor Survey 

Report. 

2. Fesenmaier, D. R., Roehl, W., Kothari, T., & Xiang, Z. (2005). SMART-Baltimore: A System 

for Tracking and Evaluating Baltimore Visitor Markets.  

White Papers 

 

1. Park, Y.A., Xiang, Z., & Gretzel, U. (2006). Travel Search Engines. Laboratory for Intelligent 

Systems in Tourism, Texas A & M University. 

2. Xiang, Z., & Fesenmaier, D.R. (2006). Searching for Success: Learning through Benchmarking 

for Destination Marketing Organizations. White paper for the Board of Directors of the School of 

Tourism and Hospitality Management, Temple University. 

Open-Access  

 

1. Travel Planning Search Systems and Search Engines (Original contribution to a Wiki entry for 

International Federation for IT and Travel & Tourism online portal). Available at 

http://wiki.ifitt.org/index.php/Travel_Planning_Search_Systems_and_Search_Engines.  

Working Papers/Books 

 

1. Ying, M., L, X., Lu, F., Zhu, D., & Xiang, Z. Forecasting Peak Tourist Arrivals with Date Feature 

Quantization. Journal of Travel Research. Under review. 

2. Qiu, Q., Zheng, Ti., Xiang, Z., & Zhang, Mu. From value cognition to attitude and intention to 

visit intangible heritage tourism sites: A study of residents. Sustainability. Under review. 

3. Webb, J., Schwartz, Z., Altin, M., & Xiang, Z. Why does hotel booking window flex? 

Implications for hotel revenue management. Submitted to the International Journal of Hospitality 

Management. Under review. 

4. Stienmetz, J., Kim, J., Xiang, Z., & Fesenmaier, D.R. Managing the Structure of Touristic 

Experiences: Foundations for Tourism Design. Journal of Destination Marketing & Management. 

Under review. 

5. Webb, J., Schwartz, Z., Xiang, Z., & Singal, M. Revenue Management Forecasting: Neural 

Networks and Advanced Booking Resiliency given Dynamic Booking Windows. Submitted to 

the International Journal of Hospitality Management. Under review. 

6. Wang, D., Wang, J., & Xiang, Z. Imbrication of Information Technology and Hospitality 

Organizations. Under review at Journal of Information Technology & Tourism. Under review. 

7. Xiang, Z., Fuch, M., Gretzel, U., & Hoepken, W. (eds.). Handbook of eTourism. Springer Nature. 

In preparation.  
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8. Leung, D., Dickinger, A., & Xiang, Z. Electronic word-of-mouth in tourism research: What we 

know and what we don't know. Under second-round review at International Journal of 

Hospitality Management. 

9. Shin, S., Du, Q., Ma, Y., Fan, W., & Xiang, Z., Moderating Effects of Rating on Text and 

Helpfulness in Online Hotel Reviews: An Analytical Approach. Under second-round review at 

Journal of Hospitality Marketing & Management. 

10. Shin, S., Kim, E., & Xiang, Z. #Foodporn: What makes a restaurant on Instagram viral?  

11. Shin, S., Xiang, Z., Du, Q., & Fan, W. Does gamification improve user contribution to online 

review platforms? A case study of TripAdvisor using a natural experiment. Under review at 

European Journal of Information Systems.  

 

PRESENTATIONS 

 

1. Shin, S., & Xiang, Z. (2020). Social media-induced tourism: a conceptual framework. Presented 

at the ENTER 2020 eTourism Conference, January 9-10, 2020, Guildford, UK. 

2. Zach, F., Xiang, Z., & Baggio, R. (2020). Analysing Linkage between ICT and US State Tourism 

Websites. Presented at the ENTER 2020 eTourism Conference, January 9-10, 2020, Guildford, 

UK. 

3. Shin, S., Du, Q., & Xiang, Z. (2019). What's vs. How's in Online Hotel Reviews: Comparing 

Information Value of Content and Writing Style with Machine Learning. Presented at the ENTER 

2019 eTourism Conference, January 29-February 1, 2019, Nicosia, Cyprus. 

4. Xiang, Z. (2018). Effects of sample size in social media analytics: A study of online hotel 

reviews. Presented at CAUTHE 2108, February 5-9, Newcastle, Australia.  

5. Xiang, Z. (2017). From digitization to age of acceleration: on information technology and 

tourism. Presented at the Journal of Information Technology & Tourism workshop on Handbook 

of eTourism, November 11, 2017, Vienna, Austria. 

6. Xiang, Z., Du, Q., Ma, Y., & Fan, W. (2017). Assessing Reliability of Social Media Data: 

Lessons from Mining TripAdvisor Hotel Reviews. Presented at the ENTER 2017 eTourism 

conference, January 24-26, 2017, Rome, Italy. 

7. Wang, C., Xiang, Z., & Song, H. (2017). A Preliminary Analysis of Relationships Between 

Traveller Characteristics and Hotel Review Ratings. Presented at the ENTER 2017 eTourism 

conference, January 24-26, 2017, Rome, Italy. 

8. Xiang, Z., Du, Q., Ma, Y., & Fan, W. (2016). A comparative analysis of major online review 

platforms in hospitality and Tourism. Presented at the IFITT Workshop on Big Data and Business 

Intelligence in Travel & Tourism, April 11-12, 2016, Östersund, Sweden. 

9. Xiang, Z. (2016). Travel information search: the social science perspective. Keynote presentation 

at the ENTER 2016 eTourism conference, February 2-5, 2016, Bilbao, Spain. 

10. Xiang, Z., & Krawczyk, M. (2016). What does hotel location mean for the online consumer? 

Text analytics using online reviews. Presented at the ENTER 2016 eTourism conference, 

February 2-5, 2016, Bilbao, Spain. 
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11. Krawczk, M., & Xiang, Z. (2016). Perceptual mapping of the hotel marketing using online 

reviews: the case of Manhattan. Presented at the 20th Annual Graduate Education and Graduate 

Student Research Conference in Hospitality and Tourism, January 7-9, 2016, Philadelphia, PA. 

12. Xiang, Z. (2015). Toward Social Media Analytics in Tourism: Understanding Representation of 

Tourist Experience on the Internet. Presented at the Biennial Conference of the International 

Academy for the Study of Tourism from May 25-29, 2015 in Rhodes, Greece.  

13. Xiang, Z., Schwartz, Z., & Uysal, M. (2015). What Types of Hotels Make Their Guests 

(Un)Happy? Text Analytics of Customer Experiences in Online Reviews. Presented at ENTER 

2015 eTourism Conference (February 3-6, 2015), Lugano, Switzerland.  

14. Webb, T., Altin, M., & Xiang, Z. (2015). A Proposed Model for Customer Lifetime Value in 

Hotel Segments. Presented at the 20th Annual Graduate Education and Graduate Student 

Research Conference in Hospitality and Tourism, January 8-10, 2015, Tampa, FL. 

15. Krawczyk, M., Xiang, Z., Uysal, M., & Schwartz, Z. (2015). Do Consumers Care About Hotel 

Brands? Analytics of Customer Perceptions in Online Reviews. Presented at the 20th Annual 

Graduate Education and Graduate Student Research Conference in Hospitality and Tourism, 

January 8-10, 2015, Tampa, FL. 

16. Xiang, Z. (2014). ICT and Tourism: A Challenging Relationship. Presented at the II International 

Forum Maspalomas Costa Canaria and the International Congress on Sustainable Development, 

Competitiveness and Innovation in Island Destination (December 11-12, 2014) in Gran Canaria, 

Spain. 

17. Xiang, Z. (2014). An experience-based approach to business intelligence & analytics in 

hospitality and tourism. Presented at the Workshop on Business Intelligence & Analytics hosted 

by Pamplin College of Business Center for Business Intelligence & Analytics (October 10, 2014) 

in Washington, DC. 

18. Wang, D., Luo, Y., & Xiang, Z. (2014). Using Social Media and Constituting Structures:  

A Case Study of Social Media-in-Practice in Tourism Organizations. Presented at the Global 

Tourism & Hospitality Conference from May 18-20 in Hong Kong, China.  

19. Poria, Y., Xiang, Z., & Krawczyk, M. (2014). A taxonomy of comments of visitors to heritage 

tourist attractions published in Tripadvisor. Presented at the 74th Annual Meeting of the Society 

for Applied Anthropology from March 18-22, 2014 in Albuquerque, NM. 

20. Xiang, Z., Wang, D., & Fesenmaier, D. R. (2014). Adaptive Strategies to Technological Change: 

Understanding Travellers Using the Internet for Trip Planning. Presented at ENTER 2014 

eTourism Conference from January 19 – 21 in Dublin, Ireland.  

21. Xiang, Z., Wang, D., O’Leary, J., & Fesenmaier, D. R. (2013). Trends in Travelers’ Use of the 

Internet for Trip Planning. Presented at the 2nd Word Research Summit for Tourism and 

Hospitality: Crossing the Bridge from December 15 – 17, Orlando, FL. 

 

22. Xiang, Z. (2013). Trends in travelers’ use of the Internet for trip planning: implicaitons for smart 

tourism. Presented at the 1st UNWTO Regional Conference on Tourism Partnerships – Future 

Tourism for Asia and the Pacific from June 1-2 in Seoul, S. Korea. 

23. Xiang, Z. (2013). Context in an intelligent mobile travel environment: A conceptual framework. 
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Presented at the Consumer Experiences in Digital Environments Retreat, Denton, TX. (I) 

24. Xiang, Z. (2013).  Challenges and opportunities in eTourism development in China. Presented at 

the Workshop on eTourism in China at the Information and Communication Technologies in 

Tourism ENTER 2013, Innsbruck, Austria. (I) 

25. Park, H., Xiang, Z., Josiam, B., & Kim, H. (2013). Personal Identity Information as Cues of 

Credibility in Travel Reviews. Presented at Information and Communication Technologies in 

Tourism ENTER 2013, Innsbruck, Austria.  

26. Lamsfus, C., Xiang, Z., Alzua-Sorzabal, A., & Martin, D. (2013). Conceptualizing Context in an 

Intelligent Mobile Environment in Travel and Tourism. Presented at Information and 

Communication Technologies in Tourism ENTER 2013, Innsbruck, Austria.  

27. Forney, J., Knight, D., Kim, H., Last, R., & Xiang, Z. (2012). Shifting Paradigm in the Network 

Society (a panel presentation). International Textile and Apparel Association 2012 Conference in 

Honolulu, Hawaii. 

28. Xiang, Z. (2012). Information Technologies: Transforming the Tourism Experience. Panel 

presentation on Future Technologies in Hospitality and Tourism at the 11th Asia Pacific Forum 

for Graduate Students Research in Tourism (APF) and the International Convention & Expo 

Summit 2012 (ICES), Hong Kong, China. 

29. Xiang, Z. (2012). Travel Information Search and Social Media: Our Learning Experience. 

Keynote presentation at the opening session of Travel and Tourism Research Association Europe 

Chapter conference (TTRA Europe 2012), Bilbao, Spain. 

30. Wang, D., & Xiang, Z. (2012). The New Landscape of Travel: A Comprehensive Analysis of 

Smartphone Apps. Presented at Information and Communication Technologies in Tourism 

ENTER 2012, Helsingborg, Sweden.  

31. Xiang, Z. (2011). Mapping Technological Frontiers of the Tourism Experiences. Presented at 

Panel Discussion on “Future Technologies in Hospitality and Tourism” at the Hong Kong 

International Computer Conference (HKICC’ 2011) in November, 2011, Hong Kong, China.  

32. Xiang, Z. (2011). Dynamic Social Media in Online Travel Information Search: A Preliminary 

Analysis. Presented at Information and Communication Technologies in Tourism ENTER 2011 - 

Proceedings of the International Conference in Innsbruck, Austria.  

33. Xiang, Z., Kim, H., & Fesenmaier, D.R. (2009). Modeling the Persuasive Effect of Search 

Engine Results. Presented at the International Society of Travel and Tourism Educators annual 

conference, San Antonio, TX.  

34. Xiang, Z., Pan, B., & Fesenmaier, D.R. (2009). Benchmarking the Visibility of Websites in 

Google: Implications for Search Engine Marketing of Tourism Destinations. Presented at the 

Annual Conference of the Travel and Tourism Research Association (TTRA), Honolulu, HI.  

35. Xiang, Z. & Fesenmaier, D.R. (2008). Evaluating Structural Relationships of Internet Use. 

Presented at the American Marketing Association Summer Educators' Conference: San Diego, 

CA.  

36. Xiang, Z., Pan, B., & Fesenmaier, D.R. (2008). Developing “Tourism Analytics”: A 

Benchmarking System for Search Engine Marketing for Destination Organizations. Presented 

(poster) at the International Council on Hotel, Restaurant and Institutional Education (I-CHRIE) 
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Conference, Atlanta, GA.  

37. Xiang, Z. & Gretzel, U. (2008). Representation of Social Media in Search Engines: Implications 

for Destination Marketing. Presented at the Annual Conference of the Travel and Tourism 

Research Association (TTRA), Philadelphia, PA.  

38. Xiang, Z., Pan, B., & Fesenmaier, D.R. (2008). Developing SMART-Search: A Search Engine to 

Support the Long Tail in Destination Marketing. Presented at the Annual Conference of the 

Travel and Tourism Research Association (TTRA), Philadelphia, PA.  

39. Xiang, Z., Hyun, Y., Wöber, K., & Fesenmaier, D.R. (2007). Online Representation of Tourism: 

An Analysis of Search Results from a Major Search Engine. Presented at the Annual Conference 

of the Travel and Tourism Research Association (TTRA), Las Vegas, NV.  

40. Xiang, Z., Kothari, T., Zach, F., Alexander, T., & Fesenmaier, D.R. (2007). Designing a 

Performance Measurement System for Tourism Organizations: The Case of SMART-Elkhart. 

Presented at the 12th Annual Graduate Education and Graduate Student Research Conference in 

Hospitality and Tourism, Houston, TX.  

41. Xiang, Z., & Fesenmaier, D.R. (2006). Tourist-SIM: A Scenario-Driven Learning System for 

Destination Marketing Organizations (poster). Presented at the 11th Annual Graduate Education 

and Graduate Student Research Conference in Hospitality and Tourism, Seattle, WA.  

42. Kothari, T., Xiang, Z., & Fesenmaier, D.R. (2006). Performance Measurement at Destination 

Marketing Organizations. Presented at the 11th Annual Graduate Education and Graduate Student 

Research Conference in Hospitality and Tourism, Seattle, WA.  

43. Xiang, Z., Kothari, T., Hu, C., & Fesenmaier, D. R. (2006). Benchmarking in Tourism: A 

Strategic Tool for Building Learning Organizations (poster). Presented at the 60th International 

CHRIE Conference, Richmond, VA: International Council on Hotel, Restaurant & Institutional 

Education.  

44. Xiang, Z., Kothari, T., Formica, S., Hu, C., Roehl, W., and Fesenmaier (2005). SMART: A 

Strategic Marketing Decision Support System for DMOs (poster). Presented at the Annual 

Conference of Travel and Tourism Research Association (TTRA), New Orleans, LA.  

45. Xiang, Z., Formica, S., & Fesenmaier, D.R. (2005). Mapping Decision Makers’ Strategic 

Knowledge: A Study of Incentive Travel Industry. Presented at the Annual Conference of Travel 

and Tourism Research Association (TTRA), New Orleans, LA.  

46. Kim, S., Xiang, Z., Hu, C., & Fesenmaier, D.R. (2005). Consumer Preference Elicitation for 

Developing Online Restaurant Recommendation System. Presented at the 10th Annual Graduate 

Education and Graduate Student Research Conference in Hospitality and Tourism, Myrtle Beach, 

SC.   

47. Xiang, Z. & Fesenmaier, D.R. (2004). Evaluating Interface Metaphors for Searching the Web for 

Travel Related Information. Presented at the Annual Conference of Travel and Tourism Research 

Association (TTRA), Montreal, Canada.  

48. Xiang, Z., Gretzel, U., Wang, R. and D. R, Fesenmaier (2002). Designing B2B Communities for 

the Tourism Industry: A Case Study of the Illinois Tourism Network (poster). Presented at the 

Annual Conference of Travel and Tourism Research Association (TTRA), Arlington, Virginia.  
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GRANTS & CONTRACTS 

 

 

Beginning 

Date- 

Ending Date 

Title Agency Amount 

2015 Fall Design and Develop Award (teaching 

grant for developing HTM 5565 

Information Technology and Business 

Analytics in HTM) 

Virginia Tech 

Technology-

Enhanced Learning 

and Online Strategies 

(TLOS) 

$17,438.02 

(awarded) 

2013-2015 Development of Global Smart Tourism 

Competitiveness Index (Co-PI)  

The Korean National 

Research Foundation 

KRW3,000,000,0

00 (approx. 

USD$256,000); 

submitted in 

April, 2013 (not 

funded). 

2013 – 2014 Conceptualization of Travel Information 

Service System on Mobile Computing 

Platform (Co-PI) 

Hong Kong 

Polytechnic 

University 

HK$50,000 

(funded) 

02/2012 - 2012 Visitor Survey on Main Street Days 

festival at Grapevine, TX (Co-PI) 

Grapevine, TX 

Convention and 

Visitors Bureau 

 

US$5,488 

(awarded) 

09/12 – 05/13  Mapping the Technological Frontier of 

the Tourism Experience: the Social Media 

Approach 

The ACLS Charles 

A. Ryskamp 

Research Fellowship 

US$66,500 

(submitted in 

September, 2011; 

not funded) 

09/11-02/12 2011 Mobile Marketing Toolkit: A 

Research Proposal to Destination 

Marketing Association International (Co-

PI) 

Destination 

Marketing 

Association 

International (DMAI) 

US$82,705; 

(submitted 

08/2011; not 

funded) 

02/11-04/14 Assessing the Competitive Information 

Space through Search Engines for 

Chinese Hotel Brands on the Internet (Co-

PI) 

K. Wah Group 

Foundation for 

Research (Hong 

Kong Polytechnic 

University) 

HK$400,000 

(submitted 

January, 2011; 

not awarded) 

09/10-08/12 The Virtual Competitive Information 

Space for China-Based Hotel Brands (Co-

PI) 

Hong Kong 

Polytechnic 

University 

HK$50,000 

(applied in 2010; 

awarded) 

06/10-05/11 Mining the Competitive Information 

Space on the Internet for the Hotel 

Industry: From the Information Search 

Perspective (PI) 

University of Nevada 

at Las Vegas 

$35,900 (applied 

in March 2010; 

Not awarded) 

05/10-04/13 Assessing the Competitive Information 

Space through Search Engines for 

Chinese Hotel Brands on the Internet (Co-

K. Wah Group 

Foundation for 

Research (Hong 

HK$381,000 

(submitted 

January, 2010; 
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PI) Kong Polytechnic 

University) 

not awarded) 

08/09-07/12 The Impact of Search Engines on the 

Online Travel Planning Process: 

Developing a Foundation for Search 

Engine Marketing (Co-PI) 

Global Research 

Network Program – 

Korea Research 

Foundation (KRF) 

300,000,000 

KRW (submitted 

in June 2009; not 

awarded) 

09/09-08/10 Benchmarking the Visibility of Hotel 

Websites in Google: Implications for 

Search Engine Marketing for the 

Hospitality Industry (PI) 

University of North 

Texasns 

 

$6,500 (awarded; 

project started in 

June 2009) 

06/09-08/09 2009 Summer Junior Faculty Summer 

Research Fellowship 

University of North 

Texas 

$5,000 

(submitted; not 

awarded) 

02/09-01/11 International Collaborative Research: 

“Developing a Search Engine Visibility 

Information System (SEVIS) and 

Benchmarking Online Performance of 

Tourism Businesses and Organizations” 

(Co-Principal Investigator) 

 

Hong Kong 

Polytechnic 

University 

HK$309,500 

(awarded) 

08-09 Research Infrastructure Support: “e-

POCE (Point of Consumer Experience): 

Marketing Information System for Retail 

and Hospitality” (Lead Investigator) 

 

University of North 

Texas 

$25,000 

(awarded;) 

06/08-06/09 Summer Instructional Fellowship University of North 

Texas 

$10,000 

(awarded) 

01/08-08/08 Faculty Research Grant: “Travel Queries 

and Implications for Search Engine 

Marketing in Tourism” (Principal 

Investigator) 

University of North 

Texas 

$5,000 (awarded) 

06/08-08/08 2008 Summer Junior Faculty Research 

Fellowship 

University of North 

Texas 

$5,000 (awarded) 

2008 Proposal for Research Cluster for 

Consumer Experience Studies 

University of North 

Texas 

$248,500 

(submitted) 

01/08-05/08 Developing an Online Course for 

“tourism Systems” for the Master’s 

Program (Principal Investigator) 

University of North 

Texas 

$4,800 (awarded) 

02/08-12/08 UNTHSC-UNT Joint Institution Seed 

Research Grant: “What Was It and How 

Much Did I Eat?” (Co-Principal 

Investigator) 

University of North 

Texas 

$21,080 

(Submitted) 

04/07-08/07 Developing “SMART Search USA” – A 

Tourism Specific Search Engine (Co-

Principal Investigator) 

Madden Print $7,000 
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TEACHING EXPERIENCE 

 

University Courses Taught 

Virginia Tech 

(08/2013 - ) 

• HTM 6984 Seminar in IT and Business Analytics in HTM (developed and first 

taught in Fall 2017) 

• HTM 6454 Doctoral Seminar in Marketing Research Problems in Hospitality & 

Tourism (developed and first delivered in Spring 2014) 

• HTM 5564 IT & Business Analytics in HTM (online) (developed and first 

delivered in Summer I 2016) 

• HTM 4354 Information Technology and Social Media in Hospitality and 

Tourism (developed based upon HTM 3114; first taught in Fall 2014) 

• HTM 3114 Special Issues: Information Technology in Hospitality and Tourism 

(developed and first taught in Fall 2013) 

• HTM 2454 Travel and Tourism Management (online) 

•  

University of North 

Texas 

(08/2007 – 05/2013) 

• SMHM 2800 Foundations of International Tourism (undergraduate) 

• SMHM 3300 Hospitality Industry Marketing and Sale (undergraduate) 

• SMHM 4600 Information Technology in Hospitality and Tourism 

(undergraduate) 

• SMHM 4800 Undergraduate Research Methods  

• SMHM 4000/5000 Recent Developments in International Tourism (Study 

Abroad to Hong Kong/China) (graduate/undergraduate) 

• SMHM 5520 Global Tourism Systems (graduate) 

• SMHM 5580 IT Strategies in Hospitality and Tourism (graduate) 

•  

Temple University 

(2006 – 2007) 
• THM 102 Introduction to Tourism and Hospitality 

 

STUDENT ADVISING 

 

Student Research Project 

 

• Faculty advisor for Matthew Krawczyk’s summer research grant (Developing Consumer-Driven 

Competitive Sets for the Lodging Industry Using Big Data Analytics; $6,000 awarded by 

Pamplin College of Business) 

 

Thesis/Dissertation Students 

 

• At Virginia Tech (08/2013-) 

o Doctoral 

▪ Degree awarded: 

• Yinyoung Rhou’s dissertation committee (completed December, 2018). 

• Timothy Webb’s dissertation committee chair (completed December, 

2017; now assistant prof. at U of Delaware Alfred Lerner College of 

Business & Economics). 
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• Daniel Leung’s dissertation committee member (MODUL University 

Vienna; completed summer 2017; now assistant prof. at Hong Kong 

Polytechnic U) 

• SeonTaik Kim’s dissertation committee (completed in spring 2015; now 

faculty member at Morgan State University). 

▪ Current 

• Samira Zare’s External Examiner (James Cook University, Australia) 

• Seunghun Shin’s chair (2017 -) 

• Jonilda Bahia’s chair (2016 - terminated December 2018) 

• Qingxiang An’s chair (2016 - terminated December 2018) 

• Hakseung Shin’s committee member (2017 -) 

• Hana Lee’s dissertation committee (2017 -) (School of Architecture & 

Design, Virginia Tech) 

• Chuhan Wang’s dissertation committee (2018 -) (University of South 

Carolina) 

• Jeongyoung Jew’s chair (withdrew from program in Dec 2016 due to 

health) 

• Meghan Beardsley’s committee member 

▪ Past  

• Matthew Krawczyk’s dissertation committee co-chair (student resigned 

fall 2015). 

• Kyungbae Park’s dissertation committee (incomplete – student 

transferred to another university). 

• Yu-Ting Lin’s dissertation committee co-chair (with Dr. Rick Perdue) 

(student resigned from program due to health). 

o Master’s 

▪ Jiali Lin Master’s thesis committee chair (completed fall 2015). 

▪ Jeongyong Jew’s thesis committee member (completed spring 2015). 

▪ Keni Guo’s thesis committee member (completed spring 2015). 

 

• At University of North Texas (08/2007-05/2013) 

o Doctoral 

▪ Committee member (External Examiner) of Dan Wang (doctoral student at 

Temple University; graduated 2012; currently Associate Professor in the School 

of Hotel and Tourism Management at the Hong Kong Polytechnic University). 

o Master’s 

▪ Boram Park’s Master’s Thesis Committee member (graduated in August 2008; 

thesis topic: “Dimensionality and Influence of Flow on Blogging Engagements”; 

currently studying at Ohio State University as a doctoral student). 

▪ WanMo Koo’s Master’s Thesis Committee member (graduated in August 2010; 

thesis topic: “Generation Y Attitudes toward Mobile Advertising: Impacts of 

Modality and Culture”; collaborated on an article published in International 

Journal of Marketing Studies; graduated as PhD from University of Tennessee; 

now faculty member at Western Illinois University). 

▪ Heelye Park’s Master’s Thesis Committee Chair (graduated May 2012; thesis 

topic: “Impact of Congruence between Self-disclosed Personal Information and 
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Review on Source Credibility in Online Travel Reviews”; collaborated on a 

paper submitted to the IFITT ENTER 2013 Conference; now PhD student at 

Iowa State U). 

o Undergraduate 

▪ Mentor of GilPatrick Hornsby, undergraduate McNair Scholar (graduated in 

2009 and currently studying in the PhD program and adjunct instructor in 

Hospitality Management at the Oklahoma State University).  

 

Non-Thesis Students 

 

• At Virginia Tech (08/2013-) 

o MSBA students (?) 

o Chang Liu’s Master’s non-thesis committee (completed spring 2015). 

o Hsu, Tsai Yu’s non-thesis committee (completed fall 2017). 

o Kim, Doyoung’s non-thesis committee (completed fall 2017). 

 

• At University of North Texas (08/2007-05/2013) 

o Qianlian Hao, M.S. student (graduated in summer 2012). 

o Jennifer Valez, M.S. student. 

o Yin-Hsin Yang, M.S. student (graduated summer 2013). 

o Claire Christy, M.S. student. 

o Windy Anderson, M.S. student. 

o Steve Vogt, M.S. student. 

 

Postdoctoral Students/Visiting Scholars 

 

• At Virginia Tech 

o Dr. Yusi Ding from College of Tourism at Beijing Union University (01/2015-07/2015). 

o Dr. Hua Bai from Shenzhen Tourism College of Jinan University, China (12/2016-

11/2017). 

o Dr. Heng Wang from College of Tourism at Beijing Union University (08/2017-

02/2018). 

o Dr. Yusi Ding from College of Tourism at Beijing Union University (09/2017-03/2018). 

o Dr. Lan Pan from Zhejiang College of Tourism (03/2018-02/2019). 

o Ms. Yuxuan Li from Sichuan University (11/2018-). 

 

 

UNIVERSITY SERVICE 

 

University Committees & Councils 

 

Beginning Date 

– Ending Date 

Name of Committee 

2019 Virginia Tech Academic Program Review Committee (for BIT) 
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2016 - 2018 Virginia Tech Future Faculty Advisory Committee 

2011 - 2013 UNT Global Affairs Committee (member); chair of sub-committee on 

internationalization in promotion and tenure 

 

2011 UNT Information Technology Council (member) 

09/07-08/08 University of North Texas Information Resources Council 

09/07/-08/08 University of North Texas Learning Management Systems Committee 

02/09-08/09 University of North Texas Information Technology Council 

10/09- Dean Evaluation Committee (for Dean Judith Forney) 

 

School/College Committees & Councils  

 

Beginning Date- 

Ending Date 

Name of Committee 

08/2019 - Pamplin Undergraduate Studies & Programs Committee 

05/2019 - Pamplin Strategic Planning Sub Committee  

08/2015 - VT Pamplin College of Business Center for Business Intelligence and Analytics 

(CBIA) Steering Committee 

01/2015 – 

05/2015 

VT Pamplin College of Business China Strategy Committee 

08/2014 – 

05/2015 

VT Pamplin College of Business Center for Business Intelligence and Analytics 

(CBIA) Stakeholder Committee 

08/2013 - 2016 VT Pamplin College of Business Information Technology Committee 

2012 - 2013 UNT CMHT PhD Program Steering Committee (member) 

2011 - UNT Assistant Professor in Hospitality Management Search Committee (Chair) 

2011 - UNT E-retailing Lecturer Position Search Committee (member) 

09/10-08/12 UNT SMHM Graduate Committee (member) 

09/10-08/12 UNT SMHM Faculty Committee (member) 

07/10-08/10 UNT Ad Hoc Committee for PAC Criteria review (member) 

08/10-08/10 UNTAd Hoc Search Committee for Hospitality Management Lecturer Position 

(member) 

09/09-08/10 UNT School of Merchandising and Hospitality Management Executive Committee 

(member) 

09/08-08/09 UNT School of Merchandising and Hospitality Management Research Task Force 

(member) 
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09/08-08/09 UNT School of Merchandising and Hospitality Management e-POCE Project (Lead 

Investigator) 

09/08-08/09 UNT School of Merchandising and Hospitality Management Executive Committee 

(member; chair for the search committee for the lecturer/manager position) 

09/07-08/08 UNT School of Merchandising and Hospitality Management Ad Hoc Committee for 

Center for Consumer Experiences Studies (Chair) 

 

Department/Division Committees & Councils  

 

Beginning Date- 

Ending Date 

  

Name of Committee 

 

2019 Search committee for two professor of practice positions 

2017 fall VT HTM search committee chair for Assistant/Associate Professor in international 

business in hospitality management 

2016 fall VT HTM search committee chair for Marriott Professor on revenue management and 

Assistant/Associate Professor in hospitality management 

2016 spring VT HTM search committee chair for assistant/associate professor of practice 

2015 spring VT HTM search committee for assistant/associate professor of revenue management 

and food service management 

2013 spring VT HTM ad hoc search committee for associate professor of practice 

2013 - VT HTM Graduate Curriculum and Policies Committee 

2013 - VT Eta Sigma Delta (ESD) International Hospitality Management Honor Society 

faculty advisor  

2012 – 2013 UNT/HTM Junior faculty mentor 

2013 –  UNT Faculty adviser for National Society of Minorities in Hospitality UNT chapter 

 

PROFESSIONAL ACTIVITIES 

 

Membership in Professional Organizations 

 

• Member, International Federation for IT and Travel & Tourism (IFITT). 

• Member, the International Council on Hotel, Restaurant and Institutional Education (I-CHRIE). 

• Member, Travel and Tourism Research Association (TTRA). 

 

Offices and Committee Assignments in Professional Organizations 

 

• Board Member, the International Federation for IT and Travel & Tourism (IFITT) (January 2013 

- January 2018). 
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• Member, Research Committee of International Council on Hotel, Restaurant & Institutional 

Education (I-CHRIE) (2011-2013) 

 

Journal Editorial Board 

• Current 

o Tourism Economics (since August 2017) 

o Journal of Hospitality and Tourism Research (since January 2016) 

o Journal of Business Research (since April 2015) 

o Journal of Destination Marketing & Management (since January 2015) 

o Journal of Travel Research (since September 2011) 

o Journal of China Tourism Research (since 12/2010). 

o Journal of Travel and Tourism Marketing (since 07/2010) 

o Journal of Information Technology and Tourism (since 2008; Book Review Editor 

between 12/2009-2011). 

• Past 

o International Journal of Contemporary Hospitality Management (January 2017 – April 

2019) 

o Journal of Hospitality and Tourism Management (2016-2019) 

o Journal of Service Theory and Practice (formerly known as Managing Service Quality) 

(10/2014-07/2016) 

o e-Review of Tourism Research (2009-?) 

o Journal of Global Academy of Marketing Science (JGAMS) (2011-?) 

o Journal of Hospitality and Tourism Technology (2014-2017) 

o Tourism Review International (July 2015-April, 2017) 

 

Conference Chair/Committee Membership 

 

• Research Program Review Committee member, the ENTER eTourism Conference (2008 – 

present). 

• Program Committee member, RecTour 2016 – ACM RecSys Workshop on Recommenders in 

Tourism, September 15, 2016, Cambridge, MA. 

• Co-chair of the 6th Graduate Student Research Colloquium in conjunction with the 2016 TTRA 

Annual International Conference from June 14-16, 2016 in Vail, CO. 

• Scientific Committee member of the KOS Tourism Conference from May 1-3, 2015 in Kos 

Island, Greece. 

• Information technology track chair of APacCHRIE 2015 (Asia-Pacific CHRIE annual 

conference) from June 10-13, 2015 on Aukland, New Zealand. 

• International Federation for IT and Travel & Tourism (IFITT) ENTER 2015 Conference, Lugano, 

Switzerland PhD Workshop Chair. 

• Research Chair (with Dr. Iis Tussyadiah), the 21th International Conference on Information 

Technology and Travel & Tourism (ENTER 2014), Dublin, Ireland. 

• Co-Chair (with Prof. Lorenzo Cantoni), the 20th International Conference on Information 

Technology and Travel & Tourism (ENTER 2013), Innsbruck, Austria. 

• Information Technology Track Chair, Paper Review Standing Committee of the Annual Graduate 

Education and Graduate Students Research Conference (2011-2013) 
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Journal Editorship 

 

• Editor-in-Chief, Journal of Information Technology and Tourism (since January 2017). 

• Associate Editor, Journal of Information Technology and Tourism (since 2016). 

• Guest editor for the commentary series on Technological Frontiers in Travel and Tourism in 

Tourism Tribune (《旅游学刊》). Completed (2020). 

• Co-guest editor (with Drs. Ulrike Gretzel, Marianna Sigala, and Chulmo Koo), Special Issue on 

AI and Robotics in Hospitality, Travel and Leisure in Electronic Markets. Completed (2020). 

• Co-guest editor (with Drs. I. Tussyadiah and D. Buhalis, Special Issue on Smart Destinations in 

Journal of Destination Marketing & Management. Completed (2015). 

• Co-guest editor (with Drs. Ulrike Gretzel, Marianna Sigala, and Chulmo Koo), Special Issue on 

Smart Tourism in Electronic Markets. Completed (2015). 

• Co-guest editor (with Prof. Rob Law), Special Issue on Social Media in Journal of Travel and 

Tourism Marketing (2013). 

 

Significant Academic and Professional Activities 

 

2019 

 

• Invited to give a research presentation at the Graduate Seminar at the Isenberg School of 

Management of University of Massachusetts, Amherst on November 15. 

 

• Invited to give guest lectures at School of Tourism, Shanxi University, China from September 25-

27. 

 

• Invited to give a guest lecture at Department of Tourism Management, Beijing Union University, 

China from May 27-28. 

 

• Invited as mentor at the International Research Networking Conference in Hospitality and 

Tourism in Viseu, Portugal from March 6-9. 

 

2018 

• Invited to give a research presentation to faculty and students at Beijing Union University, 

December 7, 2018. 

 

• Invited to give a keynote presentation at the 8th National Capital Tourism Development Forum in 

Beijing, China, December 8, 2018. 

 

• Invited to give a guest lecture (online) to students at Deusto University, Spain on September 26. 

 

• Invited as a panelist at Turisme du future Forum organized by Think Tank International on 

September 6 in Aurillac, France. Cancelled due to logistics. 

  

• Gave a research presentation titled “travel information search: development and future directions” 

to PhD students at University of Queensland, February 19, 2018. 

 

• Invited as W. James Whyte Visiting Research Fellow at University of Queensland, Brisbane, 

Australia from February 9-25, 2018. 
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• Invited to chair a panel discussion on academic publishing at PhD Workshop at the ENTER 2018 

eTourism Conference on January 22, 2018 in Jonkoping, Sweden.  

 

2017 

• Chair of Journal of Information Technology & Tourism retreat on the development of Handbook 

for eTourism on Nov 11 in Vienna, Austria.  

 

• Co-chair of Workshop on Tourism Analytics from Nov 8-11 in Vienna, Austria 

 

• Invited as visiting professor to conduct collaborative research with faculty at Beijing Union 

University in May-June, 2017, in Beijing, China. 

 

2016 

• Invited to give a research seminar at Beijing Union University on November 16, 2016 in Beijing, 

China. 

 

• Invited to give a MOOC lecture at Hong Kong Polytechnic University School of Hotel and 

Tourism Management in May 18, 2016 in Hong Kong, China. 

 

• Invited to give a research seminar at Mid-Sweden University on April 13, 2016 in Östersund, 

Sweden. 

 

• Invited to speak at IFITT Workshop on Big Data and Business Intelligence in Travel & Tourism 

from April 11-12, 2016 in Östersund, Swedent. 

 

• Keynote speaker at the ENTER 2016 eTourism conference, February 2-5, 2016, Bilbao, Spain. 

 

2015 

• Invited to speak as panelist to the 1st USA-China Tourism Research Summit from December 15-

19, 2015 in Orlando, FL. 

 

• Invited to speak at the Big Data and Smart Tourism Research Center at College of Tourism in the 

Beijing Union University on October 19, 2015 in Beijing, China. 

 

• Invited as keynote speaker at the 2015 International Forum for Scenic Spot Planning and 

Intelligent Tourist Development from October 15-16, 2015 in Dujiangyan, Sichuan, China.  

 

• Invited to teach a lesson to tourism majors at Chengdu University on October 12, 2015 in 

Chengdu, China. 

 

• Invited to attend the Gert van der Pijl Workshop on the Future of Research in IT & Tourism from 

June 25-27, 2015 in Milan, Italy.  

 

• Invited to speak at the 2015 Tourism Innovation & Business Conference, 22 - 24 April in Ondo 

State, Nigeria (conference cancelled due to logistics). 

 

• Invited to speak at the International Academy for the Study of Tourism’s 2015 Biennial 

Conference in Rhodes, Greece from May 24th – 29th, 2015. 

 

2014 

• Invited to speak as panelist on “Smart Destination: Technology and Quality Tourism” at 

UNWTO-sponsored the II Foro Internacional de Turismo Maspalomas Costa Canaria and and the 
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International Congress on Sustainable Development, Competitiveness and Innovation in Island 

Destinations in Gran Canaria, Spain, December 11-12, 2014. 

  

• Invited to speak as a panelist at the IFITT Google Air on Big Data and Analytics held on April 

11, 2014. 

 

• Invited to speak as a panelist at the “ICT and Tourism – Important Trends and Next Revolutions” 

Panel Discussion at the ENTER 2014 eTourism Conference in Dublin, Ireland, January 24, 2014. 

 

2013 

• Invited to speak at the Smart Tourism session at the 1st UNWTO Regional Conference on 

Tourism Partnerships – Future Tourism for Asia and the Pacific from June 1-2 in Seoul, S. Korea. 

 

• Led a discussion at the Digital Executive Education Program organized by the Global Digital 

Retailing Research Center at the University of North Texas, March 19, 2013. 

 

• Invited to speak at the eTourism and China Workshop on a topic on challenges and opportunities 

in etourism development in China at the ENTER 2014 Conference, Jan 22-24, Innsbruck, Austria. 

 

2012 

• Invited to speak to the Doctor in Hospitality & Tourism Management Research Seminar at the 

Hong Kong Polytechnic University School of Hotel and Tourism Management in November, 

2012. 

 

• Invited speaker at the panel discussion on Future Technologies in Hospitality and Tourism at the 

11th Asia Pacific Forum for Graduate Students Research in Tourism (APF) and the International 

Convention & Expo Summit 2012 (ICES) on a topic “Information Technologies: Transforming 

the Tourism Experience”, Hong Kong, China (conference registration and accommodation paid 

by the host). 

 

• Invited to speak to the Ph.D. seminar of the Hospitality and Service Management Department on 

a topic on the transformational role of information technology on the tourism experience in the 

Business School of Sun Yat-Sen University, Guangzhou, China in May 2012. 

 

• Invited to visit CICtourGUNE (Cooperative Research Center in Tourism) in San Sebastian, Spain 

in April 2011 to develop research projects on tourism and mobility (cost paid by the host). 

 

• Keynote speaker at the opening session of Travel and Tourism Research Association Europe 

Chapter conference (TTRA Europe 2012) on a topic “Travel Information Search and Social 

Media: Our Learning Experience”, Bilbao, Spain (expenses paid by the host). 

 

• Invited as advisor for developing research strategy in IT and tourism by Shenzhen Tourism 

College of Jinan University, China. Visited SZTC in March, 2012 (paid by the host). As an 

outcome, the SZTC faculty visited CMHT/UNT in November, 2011 leading to potential 

opportunities for research collaboration and student exchange. 

 

• Invited to speak and lead a discussion on “Large Dataset Extraction and Analysis” at the IFITT 

ENTER 2012 Conference PhD Workshop, Helsingborg, Sweden. 

 

2011 



29 | P a g e  

 

• Invited as advisor for developing research strategy in IT and tourism by Shenzhen Tourism 

College of Jinan University, China. Visited SZTC in October, 2011 (paid by the host). 

 

• Invited panelist at the “Future Technologies in Hospitality and Tourism” session at the Hong 

Kong International Computer Conference (HKICC’ 2011) in November, 2011(expenses paid by 

the host). 

 

• Participated in the development of the CMHT Consumer Experiences in Digital Environments 

Research Cluster proposal (successfully funded by University of North Texas). 

 

• Participated in the Disaster & Hazard Research Cluster of UNT (successfully funded by 

University of North Texas). 

 

2010 

• Invited speaker as “Professor of a Day” by the School of Hotel and Tourism Management at the 

Hong Kong Polytechnic University, Hong Kong, China. 

 

2009 

• Participant, HSMAI Dallas Chapter meeting, September, 2009 

 

2008: 

• Participant, DFW Area Tourism Council Annual Meeting, January, 2008. 

 

2007: 

• Participant, 2007 “Workshop on Internet Marketing Strategy Conference” organized by the 

Hospitality Sales & Marketing Association International (HSMAI), Phoenix, AZ. 

 

Additional Responsibilities and Other Activities 

 

Ad Hoc Reviewer (in the past three years) 

 

2018 - 60+ papers/proposals for journals/conferences and funding agencies. 

 

2017 - 60+ papers/proposals for journals/conferences and funding agencies. 

 

2016 - 50+ papers/proposals for journals/conferences and funding agencies. 

 

Conference Moderator 

 

• ENTER 2016, Bilbao, Spain 

• The 21th Annual Education & Graduate Student Research Conference in Hospitality & Tourism 

(2016), Philadelphia, PA. 

• ENTER 2015, Lugano, Switzerland 

• ENTER 2014, Dublin, Ireland 

• ENTER 2013 (including the Ph.D. Workshop), Innsbruck, Austria 

• ENTER 2012, Helsingborg, Sweden 

• ENTER 2011, Innsbruck, Austria 

• The 11th Annual Education & Graduate Student Research Conference in Hospitality & Tourism 

(2006), Seattle, WA. 

 

Seminars, meetings, courses attended 
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2014:  

• Attended Smith Travel Research “Train the Trainer” Workshop on Hospitality Data Analytics 

and awarded Certificate in Hotel Industry Analytics (CHIA) in Hendersonville, TN. 

 

• Attended and presented at the Workshop on Business Intelligence & Analytics hosted by Pamplin 

College of Business Center for Business Intelligence & Analytics (October 10, 2014) in 

Washington, DC. 

 

Consulting 

 

• Led a discussion at the Digital Executive Education Program organized by the Center for Digital 

Retailing at College of Merchandising, Hospitality & Tourism at University of North Texas, 

March 20, 2013. 

• Help Grapevine Convention & Visitors Bureau, Grapevine, TX develop and test a visitor survey 

(2010) 

• Panelist, research review board for the Greater Philadelphia Tourism Marketing Corporation 

(2006-2007) 

• Participant, reviewing market research modeling program for Pennsylvania Tourism Office 

(2007) 

 

 


